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FULL LOGO

Our primary full logo mark we use
on all our bottles, packaging and
some communications is made up
of four elements.

(1) ONEPURE® WORDMARK

ONEPURE?® in all caps with subtle
@ New Zealand Koru details.

(2) SUPPORTING STRAPLINE
Clarifies our product and its origin.

(3 MAP OF NEW ZEALAND

® Further clarifies the origin of our water
quickly and visually.
® (4) ONEPURE® HEARTBEAT
ONEPURE® water is ‘living’ water.

Our heartbeat is an expression of

B @ life, vitality, as well as the Kaweka
Ranges, close to where we source
our ONEPURE® water from.

NEW ZEALAND PH8 ARTESIAN WATER

Notes

Please ensure that a clear space the size of
the ‘O’ from ONEPURE?® is left surrounding
the logo when it is applied to any designs

Please DO NOT ever make this logo smaller
than 40mm in width (115px w)
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FULL LOGO USE

To protect the integrity of our full
logo mark, we are selective about
how we use it.

X DO NOT squish or rotate our logo

X DO NOT change the proportions of
the heartbeat, map or wordmark.

X DO NOT change the colouring of our
wordmark, especially to anything
unnatural.

/you can use single colour white
and black logos for single colour
printing or applications where the
background is busy and legibility
needs to be increased.

/you can use one colour versions
of our ONEPURE?® logo, using
ONEPURE® blues Sea, Sky, Aquifer
and Stone on pg. 9

/you can overlay our logo onto
natural imagery, like bodies of
water, nature and healthy lifestyle
photography. This reinforces our
connection with nature and the
natural world.

X please DO NOT overlay our logo
onto unnatural colours, patterns
or imagery. We don’t want to be
connected with anything not pure
and natural.
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NEPURE )

WORDMARKS
NEW ZEALAND PH8 ARTESIAN WATER _
In cases where our primary full logo
. 10mm : . .
ON E PU RE | & 25 mark is hot suitable (for e.g. tlny
/ -~ applications where the strapline

NEW ZEALAND PH8 ARTESIAN WATER

gets too small to read, or on
communications where visually there’s
a lot of other elements to combine
with), then a Wordmark may be used.

(A) ONEPURE® WORDMARK + MAP

Used mostly on international
applications to further emphasize New
Zealand origin

ONEPURE® WORDMARK + MAP
+ CAMPAIGN LINE

Can be used on ONEPURE®
communications where we are being
less functional and more aspirational.
This speaks to the essence of our
brand, more than pragmatically what
it is. It is important that when using
this mark, water is pictured or
referenced elsewhere.

NEPURE

live oure. drink pure. /

Notes

, 1 Please ensure that a clear space the size of

ON E PU RE )1 . 10mm the ‘O’ from ONEPURE?® is left surrounding
/ | or 26px the logo when it is applied to any designs

live pure. drink pure. 4 | min.

Please do not ever make these logos smaller
than 10mm high (26px h)
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live pure. drink pure.

NEW ZEALAND PH8 ARTESIAN WATER

ONEPURE » ONEPURE Y

ONEPURE )

live pure. drink pure. /

ONEPURE

NEW ZEALAND PH8 ARTESIAN WATER

ONEPURE

NEW ZEALAND PH8 ARTESIAN WATER

WORDMARK USES

Just like our full logo, we have do’s and
don’ts for how we use our wordmarks.

X DO NOT stretch or squash the
wordmark

X DO NOT alter the map or wordmarks’
sizing and/or proportions

X DO NOT alter the colour of the
wordmark to an unatural colour or
colour not in our brand guidelines

/you can use single colour white
and black logos for single colour
printing or applications where the
background is busy and legibility
needs to be increased. One colour
uses in one of our ONEPURE® blues,

aquifer, sea or stone is also an option.

/you can overlay our wordmark
onto natural imagery like bodies of
water, nature and healthy lifestyle
photography. This reinforces our
connection with nature and the
natural world.

X please DO NOT overlay our logo
onto unnatural colours, patterns
or imagery. We don’t want to be
connected with anything not pure
and natural.
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On our sparkling
range, the front
line changes to a
golden colour

ONEPURE®” HEARTBEAT

ONEPURE?® water is ‘living’ water.
Our heartbeat is an expression of life,
vitality, as well as the mountains of
the Kaweka Ranges and the running
Ngaruroro River close to where we
source our ONEPURE® water from.

Here it runs through
and connects the
images on our product
detailer cover

Artesian Water | @ onepurenz | www.onepure.co.nz

EPURE

fon

Our heartbeat appears on all our living
water packaging, but it can also be
used as a graphic element to add scale
and dramaticism to our ONEPURE®
communications and packaging.

ONE YOU.
ONE US.
ONE SOURCE.

ONEPURE

ONEPURE" Product Detailer 1.5L PET till Artesian Water (fEXEIRD
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Notes

The colour of the heartbeat can vary
depending on it’s application, and you can
crop it in interesting ways or make it into a
repeat pattern - it is alive and playful.
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ONEPURE®” DROPLET
NEW ZEALAND MAP

We have a ONEPURE® droplet map
that can be used on our
communications. It appears as a
textural element on our PET bottles,
but it can also add texture and interest
in print and digital applications.
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Our droplet map
adds a textural
element toi our

PET bottles
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Applied subtly as a
Spot UV on the cover
of our brand booklet 08




GOLD
PMS 871
0/17/74/17
212/185/86
#D4B956

0/17/74/34
178/157/75
#B29D4B

BLACK

PROCESS BLACK C
40/30/30/100
25/25/25

#191919

AQUIFER

PMS 7710
80/8/30/0
14/185/201

#72B9C9

SEA

PMS 2393
91/8/22/1
44/154/187
#2C9ABB

WHITE

PANTONE 7541
0/0/0/0
252/252/252
#FCFCFC

STONE

PMS 3035
100/50/47/46
26/70/81
#1A4651







My light Italic weight is great to change
the pace of a text heavy communication

TYPOGRAPHY

How we talk to people and our
community matters. That’s why
visually, we have to look like what
we would sound like.

We use the beautiful Reverie Bold
and Light for our display type.
Gorgeous titles and headings where
we want readers attention first.
Generous spacing and a modest
x-height create an open feel while
still being visually strong. Slightly
emphasised terminals on the
characters add personality and give
the typeface a New Zealand kiwiana
feel, without crossing over into
kitschy.

For our hard-working body typeface,
we use an adaptation of the iconic
Gotham typeface, Gotham Rounded.
This typeface is soft-edged as if
gently smoothed by years of flowing
rivers and picks up and compliments
the curves of our headline Reverie. It
comes in a variety of weights and can
be used at at any point-size due to its
large lowercase, clear gestures, and
generous fit.
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BROKEN DOWN OR BEEN

HOURS A DAY. IT'S NEVER
UPGRADED AND ITS
ENVIRONMENTAL IMPACT
IS WONDERFEUI
FACTORY MAKES WATER.
COOL,CLEANSING & PURE.

4

i —

JRE|




Features

Q@CIA()

(DESIGNED\)

¥
|

' Vodafone )
e - Stay 20 PM
< ONEPURENZ 555, ww)
Posts

Minerals

Ieechambars and othe

2 Wonder
Water is bett, oring why dﬂnkm &
websit etter fw 9 ONEP)

Ur heal,
Nergise mmﬁz

ICONS

Our custom ONEPURE® icons help
provide information at a glance and

capture the attention of our audience.

They’re great for breaking up large
amounts of text, overlaying on
imagery and all of them lined up with
our water bottles can create a sense
of credibility and value.

Use them in any of our ONEPURE"®
blue, white or black colours.
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PACKAGING

The bottle labels incorporate

our full ONEPURE® logo with
heartbeat + NZ map, and on our
PET bottles the bubble map has
been moulded into the bottle itself
to create a texture. We have some
gorgeous, hi resolution renders to
use for adverts, communications
and publications.
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_-;5 FREE NZ WIDE DELIVERY - KEEPING KIWI'S HEALTHY DURING COVID-19

liwa 13
EINEPURE ic: v.vin wiriRsairurons naisnausiss avstamanirry ovrers | B

-

Free delivery to your
door at discounted
prices during Covid-19

CLAIM YOUR DISCOUNT + FREE DELIVERY

_NevEC_"Zealand Artesian Water

GOODFOR | Q0D EQR THERLANET

ENEURING SUPBLY during COVID-18
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